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authenticity, respect and sensoriality of its

products. Based on these values, we felt it
was essential to involve ourselves in actions of
general interest. As our products are a sensorial
experience, we strive to make them accessible to a
wider audience. This has been reflected since 1997
by the presence of Braille on the packaging of our
products and by the support to the fight against
preventable blindness in the world since 2000.

For 40 years, LOCCITANE has cultivated the

In2016,wearealso celebrating the |0-year anniversary
of our Foundation: we are proud to celebrate our
2 million beneficiaries and wish to intensify our
programs in favor of sight. Today, LOCCITANE aims
to provide |0 million eye care services by 2020
through its international program UNION FOR
VISION 10by20.

Since its beginning, LOCCITANE has respected and
highlighted the traditions used in the manufacture of its
products and the territories from which they are extracted.

Our social commitment took on a new dimension when
the L'OCCITANE Foundation was founded in 2006.

Ten years late, LOCCITANE continues to commit in
three fields of action. Closely linked to the Provengal
territory, the brand participates in the preservation of

the Mediterranean natural heritage. Partner of women
producing shea butter in Burkina Faso since 1986, we
support women’s leadership. LOCCITANE products
are at the heart of sensoriality, we felt it was essential to
commit ourselves to sight and to fight avoidable blindness.

Olivier Baussan,
Vice President of the L'OCCITANE Foundation
and L'OCCITANE Founder
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PHILANTHROPY IN 2015-2016

TOTAL BUDGET PROJECTS
L'OCCITANE GROUP

+ € 1,900,000 == 45

PROJECTS SUPPORTED

Fight against Promotion of Transmission
avoidable women'’s of the naturdadl
blindness leadership heritage

in Provence

&

+ 319,000 + 487,000
PEOPLE RECEIVED PEOPLE

Bees, nature and solidarity
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UNION FOR VISION 10by20

A SYMBOLIC PROGRAM
2015-2016
— In 2016, 285 million people still suffer from visual
€882,731 impairment, yet 80% of these cases could be prevented.
TO FIGHT AGAINST Faced with this challenge, the L'OCCITANE Foundction
AVOIDABLE BLINDESS continues its action in favor of the prevention of blindness

in order to help change this figure.
319,320 PEOPLE

treated At the end of 2015, the Foundation celebrated its
2 million beneficiaries and set a new goal: to provide eye
care for 10 million people by 2020. With this ambition,
the Foundation renamed its progrom « UNION FOR

| |[\|ION VISION 10by20 » which brings together L'OCCITANE's
® \ various philanthropic initiatives around the world.
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10 BY 20 This program includes support for eye care, training of
medical staff ond awareness-raising compaigns to fight
avoidable blindness.

2020 GOAL




MEDICAL TRAINING

The Foundation supports the creation of the first
department of ophthalmology in Burkina Faso.

This department is now in its third year of operation and
10 students are enrolled.

A NATIONAL STRATEGY
FOR SIGHT

For the first time in Burkina Faso, a national plan to fight
avoidable blindness is being developed to improve eye
health in the west-central region of the country.

LOCCITANE has supported the drafting of this program
and finances its implementation for the period 2016-2018.

rocus Q

CONTROL OF TROPICAL
DISEASES IN BURKINA FASO

A SOLIDARITY SOAP
FOR SIGHT

For World Sight Day in October 2015, a solidarity soap was
presented to LOCCITANE customers.

More than €165,000 have been raised and donated to the
ORBIS program in Ethiopia to provide quality eye care to
more than 500,000 beneficiaries.




BUDGET DEDICATED TO
SUBSIDIARIES’ PROJECTS

FRANCE

DOMINICAN BRAZIL
REPUBLIC -



SLOVENIA INDONESIA CHINA

HONG KONG

MYANMAR

SOUTH AFRICA MALAYSIA JAPAN
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PROMOTION OF WOMEN'S LEADERSHIP

Historically linked to the women in Burkina Faso, who produce shea butter, L'OCCITANE
is constantly diversifying its actions in favor of women's leadership: through its
foundation, it supports women's entrepreneurship and their access to microcredit and
formation, many actions that support their emancipation.

PARTNERSHIP WITH UN WOMEN
2015-2016 T

In early 2016, the Foundation committed itself with an international
partner, UN Women, to support its Fund for Gender Equality, dedicated
to 120 programs in 72 countries.They promote the economic and political
LEADERSHIP empowerment of women. More than |0 million direct beneficiaries were
registered between 2009 and 2015.

By participating in this Fund, the LOCCITANE Foundation has, among
other things, raised awareness among 682,000 actors on equality and
supported women’s rights and allow access to productive resources for 10,000
women.

In 2016, ’OCCITANE contributed €200,00 to the Fund for Gender Equality.

FOR WOMEN

GUN =87
WOMEN [ 3 GENoer Eauavity




TRAINING AND MICROCREDIT

The LOCCITANE Foundation works for the economic
empowerment of women in Burkina Faso. In this context, the
Foundation is developing in this country in partnership with
the NGO Entrepreneurs du Monde an accessibility project to

microcredit and offers socio-economic training for more than
10,000 women.

L’OCCITANE

The Foundation has inaugurated a new tool to support women'’s
entrepreneurship in Burkina Faso: the LOCCITANE pour Elles
program.This year, 4 entrepreneurs will benefit from a complete
technical and economic support that meets the development
needs of each company for 2 to 3 years.

A SOLIDARY BALM
FOR WOMEN LEADERSHIP

In 2016, the sale of the solidarity
balm made it possible to collect
more than €260,000, donated
to LOCCITANE pour Elles in
Burkina Faso.

An accompanying structure for innovative
projects, based in Paris, Make Sense, offers
its incubator, the SenseCube, to innovative
social start-ups. In 2016, the Foundation chose
to support the project of two Corsican women
entrepreneurs.

L'OCCITANE's sponsorship enabled Laura-
Marie and Laura to develop Lulishop, a
marketplace dedicated to Corsican artisans
and designers to support local employment,
reduce the digital divide and enhance local
know-how.
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PRESERVATION OF NATURAL E

ERITAGE

Parce que le territoire d'inspiration de L'OCCITANE est aujourd’hui menacé par la
pollution, la marque s'engage et participe a la préservation du patrimoine naturel en

Provence et Méditerranée.

2015-2016

FOR THE PRESERVATION
OF NATURAL HERITAGE
IN PROVENCE

sensitized

ENVIRONMENTAL
EXPERTISE

LOCCITANE is committed with the French committee of the
International Union for Conservation of Nature in 2016.

The aim of this collaboration is to draw up a red list of
Mediterranean coastal ecosystems with the objective of gathering
bibliography and expertise on coastal habitats in 2017 and to
assess threats.

PRESERVATION AND PROMOTION
OF NATURE

LOCCITANE has also partnered with the Federation of
National Botanical Conservatories and the Conservatory of
Natural Areas in PACA.

This project aims to support the Aromatic and Medicinal
Plants sector for the preservation of butterflies and to deve-
lop local production seeds through the promotion of quality
labels.



LOCCITANE funded the training of 8 Japanese to restore
social communication in affected cities and promote well-
being. In 2016, 800 people benefited from this program.
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2015-2016

A BUDGET OF
€60,000

329 PEOPLE
trained
in beekeeping

COCAGNE BEES

With 120 organic market gardens that
help integrate people with economic
and social difficulties back into the
workplace. It employs 4,000 people, who
are supervised by 700 market gardeners.

By funding beekeeping training and
investing in equipment, Melvita provides
support for gardens that wish to use
beekeeping as a community-building
tool and to help people reintegrate into
society.
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BEES, NATURE AND SOLIDARITY

For over 30 years, Melvita has been commited
to protecting the environment.

Since 2010, the brand has supported public interest initiatives through
a philanthropy programme focused on protecting biodiversity and

safeguarding the future of bees. A partnership between the NGO Man &
These projects take an agroecological approach, and help to build Nature and Melvita, initiated in 2015, allowed

communities and promote social integration. the development of a solidarity project aiming
to fund beehives and train at beekeeping 250
women in the argan oil industry.
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FOCUS FINANCES

TOTAL BUDGET

PHILANTHROPY €1,900,388

39 3%

42,

22%

Coordinating

structures

L'OCCITANE

L'OCCITANE
Fund

Melvita
Philonthropy

68%

Fields of action

supported

UNION
FOR VISION
10by20

Promotion
of women's
leadership

Preservation of
natural
heritage

Japon
reconstruction
after 2011
eartquake

Bees, Nature
ond Solidarity

L'OCCITANE Foundation
€1,283,789

Solidarity products
€427,453

L'OCCITANE sulbsidicries
€80,941

Partner
organizations

LOCCITANE
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2015-2016
SOLIDARITY PRODUCTS
L'OCCITANE

collected for
SIGHT

€162,000

collected for
WOMEN

€260,000

L'OCCITANE Fund
€48,205

Melvita philenthropy
€60,000

Amount
allocated

Light for the World,
IAPB, Sight Savers,
ORBIS, Institut Curie...

ASPCE, Cité
universitaire, EDM, La
Falrique, Make Sense,

ONU Femmes, HEC

Couleur Goronce,
Dauphin en Féte,
FCBN, CBNA, Palais des
Papes, PNR Lubéron et
Verdon, UICN...

Kenko Terakoya,
Ashoka

Réseau Cocagne,
Man & Nature

€634,378

€477,499

€171,912

€48,205

€60,000
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Fonds et Fondation
L’'OCCITANE

fondation.loccitane.com
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