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HIGHLIGHTS

Net debt (million €)

(647.3)

(660.8)

FY2023 FY2022 Change
Reported Reported

Net sales (million €) 2,134.7 1,781.4 +19.8%
Gross profit margin 80.5% 82.2% -1.7 pp
Reported operating profit 239.1 310.7 -23.0%
Reported operating profit margin 11.2% 17.4% -6.2 pp
Profit for the year 118.2 241.9 51.1%
Net profit margin 5.5% 13.6% 8.1 pp
Earnings per share (€ per share) 0.078 0.165 -52.5%

-2.0%
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SALES BREAKDOWN

At reported rates

By Brand By Region

Others 8.9%

By Channel

ELEMIS

12.0%
Online
channels Retail
30.8% 35.7%
Sol de L'Occitane
Janeiro en Provence
12.5% 66.6%

Americas
32.6%

Wholesale &

others
33.5%

* QOthers include LimelLife, Melvita, Erborian,
L'Occitane au Brésil and Grown Alchemist
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SALES GROWTH BY QUARTER

At constant rates

28%

21%
17%

12%
10%

4%H

Q3

-22%

FY2021 = FY2022 m Y2023
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SALES GROWTH BY BRAND

At constant rates

million €

1,600
1,400
1,200
1,000
800
600
400
200

0

Contribution
to growth:

G,} (1) Others include LimelLife, Melvita, Erborian, L'Occitane au Brésil and Grown Alchemist.
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-1%

growth at constant rates: 13.4%

growth at reported rates: 17.9%

currencies impact: 4.5%

L'Occitane en Provence

-3%

vo% nla +7% FY2022 I2M
° mFY2023 I2M
ELEMIS Sol de Janeiro Others FX rates
+8% +90%




SALES GROWTH BY REGION

At constant rates

million €

1,000 0%

800 +63%

FY2022 12M
600

mFY2023 I2M

400

200

0

APAC Americas

Contribution +29% +100%
to growth:
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SALES GROWTH BY CHANNEL

At constant rates

million € 2%
800 1% +5%
700
600 FY2022 I12M
500 mFY2023 I2M
400
300
200
100
0
Retail Wholesale & others Online channels
Contribution 6% +94% +12%

to growth:
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PROFITABILITY ANALYSIS

On a reported basis

% of net sales

FY2023 FY2022 Change
Gross profit margin 80.5 82.2 (1.7)
Distribution expenses (36.8) (39.2) 2.4
Marketing expenses (17.2) (15.8) (1.4)
Research & development expenses (1.1) (1.1 0.0
General & administrative expenses (9.4) (9.7) 0.3
Others () (4.8) 1.0 (5.8)
Reported operating profit margin 11.2 17.4 (6.2)

G’? (I) Others include other operating income & losses and share of profit / (loss) from associates and joint ventures.
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GROSS MARGIN

As % of reported net sales

+0.3 -1.3

+0.3

FY2022 US deconso FX Price LY one off Brand mix Production Channel Others FY20
LY increase costs mix
increase
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DISTRIBUTION EXPENSES

As % of reported net sales

(39.2%)

(36.8%)

+3.3 ’
I
e —— ]
T 07 T o5 0.2 ,
FY2022 Increases uUs Subsidies LY Russia Brand mix  Impairment Efficiency FX & FY2023
salary, fees, deconso LY 86 cafe retail network Channel mix
freight, T&E & leverage
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MARKETING EXPENSES

As % of reported net sales

(15.8%)

(17.2%)

+0.3
I +0.3
-1.0 I
-0.6 -0.2 0.1
FY2022 Brand mix Investments Reclasses US deconso Channel mix  Phasing FY2023
& others promo tools
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GENERAL & ADMINISTRATIVE EXPENSES

As % of reported net sales

(9.7%)

(9.4%)

+0.4
+0.5
|
| .
-0.4 -0.2
FY2022 IT investment US deconso LY Russia Lower Brand mix Leverage One off FY2023
and staffing and others bonus
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OTHER OPERATING INCOME / EXPENSES &
SHARE OF GAIN/ LOSS FROM ASSOCIATES

-

-2.3 -

-1.0
FY2022 Impairment Impairment LY Good Glamm Russia FY2023
LimelLife Melvita Group cap gain disvestiture in associates = deconso
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OPERATING PROFIT MARGIN

|
L -0.4
-215
17.4%
11.2%
FY2022 Impairment Russia exit Good Glamm us Inflation Invesments Share of Channel mix Brand mix FX & Efficiencies FY2023
losses LY cap gain deconso LY in costs marketing losses from & other Leverage networlk,
TY &LY &IT associates bonus,
Exceptional prices

items
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MANAGEMENT OPERATING PROFIT

on a comparable scope of consolidation

Impairment of 86 Champs

Reported operating profit

G
L’OCCI@ANE

€’ mil FY2023 FY2022

Reported net sales 2,134.7 1,781.4

Management net Sales 2,134.7 1,810.0

Gross profit 1,718.1 80.5% 1,498.4 82.8%
Operating expenses (1,376.4) -64.5% (1,190.8) -65.8%
Other operating income/ loss + share of JV results (4.9) -0.2% 0.7 0.0%

Management operating profit 336.8 15.8% 308.2 17.0%
Chapter | I: net effects of deconsolidation / reconsolidation -- 3.3
Russia divestiture (14.4) -
Impairment loss on LimelLife & Melvita brands (75.4) --
Good Glamm Group & Capsum’s valuation and share of losses (7.9)




OPERATING PROFIT BY BRAND

reported

€ million

350.0
300.0
250.0
200.0
150.0
100.0

50.0

FY 2022 reported op. profit mFY 2023 reported op. profit
FY 2022 OP% FY 2023 OP%

17.4%
19.8%

11.2%
14.6%

310.7
269.2

24.6% 22.8% o
| 7% 20.2%

0.4 65.7

0.0
(50.0)
(100.0)

( 150.0)
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-45.4%

L'Occitane en Sol de Janeiro ELEMIS

Other brands
Provence



CAPITAL EXPENDITURES

€ million 46.3

38.0

19.3
16.2
14.8
13.6 12.2
. 8.2 .
stores information factories Total

technology warehouses
offices

FY2022 mFY2023
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WORKING CAPITAL RATIOS

FY2022 FY2023 Change
Inventory turnover days (based on cost of sales) 265 255 -10
Trade receivables turnover days (based on net sales) 34 40 +6
Trade payables turnover days (based on cost of sales) 213 182 =31
Cash Cycle (days of net sales) 44 54 10
-24 +3 +4 +7
FY2022 Finished Raw materials Inventory FX FY2023
goods, provision
MPPs

comparable

Cf’i brands
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rategic




STRONG END TO FY2023

New brands drove growth

FY2023
Sales exceeded

ELEMIS

€2 bn +9%

Sol de Janeiro

+13.4% +|35%

G
L’OCCI@ANE

Fastest-growing channel

Fastest-growing region
Americas

+63%

Management OP

€336.8 mn

Wholesale Management

+5 I % OP margin of 15.8%



TRIPLE BOTTOM LINE — 3Ps ( [ ~

( : C
{ e o
- ™ : o~ :
PEOPLE PLANET Overall
Sustainability
(
* Great Place to Work certified ¢ Announced Climate Strategy * EcoVadis Gold
in 16 countries to become science-based ; sustainability rating (top 5%
- Rolled out inclusive parental net zero by 2050 of assessed companies)
leave policy globally * Reduced scope | carbon  ELEMISis B Corp '
- Real living wage employer in emissions by 42%, ahead of | certified, the Group well on
the UK, a first step to become a schedule to reach its 46% i track to be B Corp
real Iivi|’1 g wage employer reduction target by FY203 | certified in 2023
worldwide by 2025
. Achlev?d gender parity in - SCIENGE g
executive committee BASED . 1 5022 ELEMIS
TARGETS ecovadis Hieit
{
r - i
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MULTI-BRAND MODEL

Portfolio of 8 distinctive premium beauty brands

LOCCITANE

EN PROVENCE

1976

Natural beauty brand
Holistic & Lifestyle
Produced in France

G
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erborian
KOREAN SKIN THERAPY

2012

Korean ingredients
Bridge between skincare
& make-up

100% organic products
Certified ECOCERT
Clean beauty

2013

Brazilian ingredients
& cultural richness
Produced in Brazil

by Aleone

2018

Make-up & skincare
products
Designed in the US

2019

Pro-Skincare powered
by active naturals in
sublime textures, with
proven results.

Janeiro

2021

Brazilian-inspired
premium body care
celebrating
body-positive joy.

GROWN ALCHEMIST

BIOLOGICAL BEAUTY

2022

Efficacious and holistic
anti-aging,
nutricosmetic, body and
haircare products.



L’'OCCITANE EN PROVENCE WELL PLACED TO
CAPTURE NEW PREMIUMIZATION TRENDS

Artichoke Body Care Range

* A holistic body range to reveal benefits
inside and out
Firms, tones and purifies

Anti-Hair Loss Advanced Scalp Treatment

Prevents hair loss
Improves thickness and strength
Stimulates hair growth

G
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ELEMIS TOPS EMV RANKING IN UK & US

LEM; g\
ol 4

e Grew 8.9% in FY2023

 Strategic decision to reduce sales to

promotion-driven web partners resulted in
sales decline in the UK

e Earned MediaValue ranked #I| in UK & US

G
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Second body care hero -
Biggie Biggie Beija Flor launch

Apply 500 points for $10 off at checkout

SOL DE JANEIRO BECOMES #2 BRAND

First ever mist campaign behind core & new Rio Radiance mist |
Supported with digital media & influencer campaigns across channels B o e

h snap! get 50% off

View all >

New For You &

24-HOUR APP EARLY ACCESS

< Search E QOO :
GET IT FIRST!

Spot it. Shop it. s i it
Scroll-worthy beauty from brands you love.
SOL DE JANEIRO
.\I)l) ll\RL\ JL‘\ | \RRI\ l.‘l) Mini Rio Radiance Perfume Mist SHOP:NOW:S You're First in Line! Don‘t Miss Out.
\CCESS STAR WARS™ x Write areview  Askaquestion @ 52
e PAT McGRATH LABS collection NEW New value sizes are HERE. Get them 24
new releases on the app. SHOP.NOW'> ' early, only on the app.
SHOP ON THE APP » |
" 1 |
i 4 d j | SHOP NOW
4 R Q .
[, ]
.‘ Home op ' o
¢ & gl
s kN o s o Sephora app
% poniinor 50,00 Wi Kot o aePRTS D NEW - LIMITED EDITION - ONLY AT SEPHORA
app exclusive - exclusive - online only ; _ SOLDE JANEIRO
D igltal m ed ia SIZE + CONCENTRATION + FORMULATION: 304 0z / 90 mL Rio Radiance Perfume Mist, $24-$38»
Influencer content
Influencer content

\“'gl ‘%—I “ Sephora app
26
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SOL DE JANEIRO MOMENTUM CONTINUES

Strong Launch of Rio Radiance Mist & Cream

YOUR FOREVER VACATION

NEW « LIMIY

‘ L ME‘ mmwa
) 2

Digital Media

Influencer content

a AT&T LTE

New For You

9:59 AM @ 63% @)
Q_ Search & o
= Q @ s ‘ sephora & 22h

Good morning, Anne. -

INSIDER 0 points

Beauty Insiders get FREE shipping on all orders. LAUNCHED APR 6
ol de Jancito A Radiance®,

Exclusions/terms apply.' LEARN MORE » ol d
®
View product

View all >

,\\\\\\\N\ \‘,\\N\

& @Eﬁhnm""’
quald

24-HOUR APP EARLY ACCESS

You're First in Line! Don't Miss Out

Treat yourself to new beauty 24 hours early, 5 A
! -

only on the app.

~

View shop

P /e )

\ O,
A @ = Mm@
Home Shop Offers ANNE Community Stores

Sephora app

G
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First ever UK Pop-up

Bum Bum

Cream Refill

launch

27



OUTLOOK

Capitalize on Market Rebound

- Cautiously optimistic in FY2024

- Capitalize on gradual return of
international travel and a rebound in
China

- First travel retail counters opened for
Sol de Janeiro and Grown Alchemist

8 @ragtes )

_ RSN £ A
e o ol X PRGN N / _
Marketing Investments J }7'0 Multi-brand Group
- Step up marketing investments ,b * - Continue to harness and invest in the

significantly inherent strength of its expanding

number of brands

- Invest in core brand in key channels
and product categories, and in new 3

brands in new markets

- Accelerate transformation to become a
multi-billion Euro, multi-brand

group, staying open to accretive M&A
opportunities

28
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DISCLAIMER

This document is for information purposes only without any binding effect; in case of any inaccuracies,
incompleteness or inconsistency with other documents, only the Company’s latest issued annual or
interim report for detailed financials shall prevail and shall be deemed to be the only official document.

The financial information and certain other information presented in a number of tables have been
rounded to the nearest whole number or the nearest decimal. Therefore, the sum of the numbers in a
column may not conform exactly to the total figure given for that column. In addition, certain
percentages presented in the tables reflect calculations based upon the underlying information prior to
rounding and, accordingly, may not conform exactly to the percentages that would be derived if the
relevant calculations were based upon the rounded numbers.
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THANK YOU

30
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