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L’Occitane Announces Unaudited Quarterly Update 
For the Period Ended 31 December 2020 

 

Q3 sales growth turned positive at 4.3% 
Online sales remain robust, growing 71.8% in FY2021 9M 

China, Taiwan, UK and Japan Q3 sales up 28.9%, 14.7%, 11.5% and 10.6% 
 

(26 January 2021, Hong Kong) L’Occitane International S.A. (“L’Occitane” or the “Group”; SEHK 

stock code: 973), an international group that manufactures and retails beauty and well-being 
products that are rich in natural and organic ingredients, today announces its unaudited quarterly 
update for the period ended 31 December 2020. 

 
The Group’s sales momentum continued to improve significantly in the three months ended 31 
December 2020 (“FY2021 Q3”) with overall growth of 4.3% at constant rates, reversing sales 

declines in the previous two quarters. Net sales in the nine months ended 31 December 2020 
(“FY2021 9M”) were €1,189.4 million, representing a decrease of 5.4% at constant rates, further 
improving from the 13.1% sales decline recorded for the six months ended 30 September 2020 

(“FY2021 H1”). 
 
The Group’s online channels (including own e-commerce, marketplace, digital direct selling and web 

partners) continued to outperform, growing an impressive 71.8% in FY2021 9M and accounting for 
38.1% of total net sales (FY2020 9M: 21.0%). The Group’s physical retail channels further improved 
compared to FY2021 Q2, despite tough operating conditions – for instance, lockdown measures 

resumed in some European and American countries in FY2021 Q3, with roughly 10% of the Group’s 
shops being temporarily closed as at the end of December 2020. The Group also closed 44 
underperforming stores during FY2021 9M. 

 
Performance by brand: 
 

€'000 
Q3 % 

Growth 
% 

Growth(1) FY2021 FY2020 

L’OCCITANE en Provence 470,446 478,822 (1.7) 3.0 

ELEMIS 51,817 46,214 12.1 18.8 

LimeLife 24,782 24,771 0.0 7.8 

Others(3) 25,734 29,076 (11.5) 0.7 

Total 572,779 578,883 (1.1) 4.3 
 

€'000 
9M % 

Growth 

% 

Growth(1) FY2021 FY2020 

L’OCCITANE en Provence 932,813 1,033,711 (9.8) (6.4) 

ELEMIS(2) 116,515 130,420 (10.7) (7.5) 

LimeLife 79,100 65,473 20.8 24.7 

Others(3) 60,988 76,436 (20.2) (13.1) 

Total 1,189,416 1,306,040 (8.9) (5.4) 
 
(1) Excludes foreign currency translation effects. 
(2) ELEMIS’ sales in FY2020 9M included the month of March 2019. Excluding this month, sales growth at constant 

rates in FY2021 9M would be +0.4%. 
(3) Others include Melvita, Erborian and L'OCCITANE au Brésil. 
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Performance by geographic area: 
 

€'000 
Q3 % 

Growth 
% 

Growth(1) FY2021 FY2020 

Japan 70,575 66,025 6.9 10.6 

Hong Kong 46,420 48,598 (4.5) 1.5 

China 101,237 79,455 27.4 28.9 

Taiwan 18,665 16,499 13.1 14.7 

France 30,413 36,048 (15.6) (15.6) 

UK 56,866 53,294 6.7 11.5 

US 84,883 102,550 (17.2) (10.7) 

Brazil 16,435 22,104 (25.6) 4.8 

Russia 18,123 20,841 (13.0) 11.8 

Other geographic areas 129,162 133,469 (3.2) (0.9) 

Total 572,779 578,883 (1.1) 4.3 
 

€'000 
9M % 

Growth 

% 

Growth(1) 

% 
SSS 

Growth(1) FY2021 FY2020 

Japan 158,882 173,280 (8.3) (6.7) (4.2) 

Hong Kong 78,765 106,896 (26.3) (22.9) (22.8) 

China 198,682 156,109 27.3 29.7 10.4 

Taiwan 36,601 31,565 16.0 15.0 17.3 

France 67,950 84,704 (19.8) (19.8) (24.2) 

UK 122,411 130,104 (5.9) (3.7) 8.9 

US 198,808 236,105 (15.8) (12.3) (16.2) 

Brazil 27,432 48,561 (43.5) (20.6) (13.1) 

Russia 35,229 43,211 (18.5) (0.2) (5.4) 

Other geographic areas 264,656 295,505 (10.4) (8.4) (6.3) 

Total 1,189,416 1,306,040 (8.9) (5.4) (5.4) 
 

(1) Excludes foreign currency translation effects. 

 

All key brands of the Group posted growth in FY2021 Q3. L’OCCITANE en Provence returned to 
growth of 3.0% at constant rates, which was mainly driven by mid-double-digit growth in online 
channels. ELEMIS posted encouraging growth of 18.8% at constant rates, mainly contributed by 

strong growth in the UK and further network rollouts in China and Russia. After a strong FY2021 
H1, LimeLife grew a decent 7.8% at constant rates. Growth in Other brands was mainly underpinned 
by double-digit growth of Erborian. 

 
In terms of geographic areas, Asia contributed the most to overall growth, with double-digit growth 
in China, Japan, Taiwan and Korea in FY2021 Q3. Travel retail sales in Asia also rebounded back to 

growth in FY2021 Q3, thanks to the domestic travel boom and online promotional events in China, 
Japan and Korea. On the other hand, Europe and Americas were impacted by tighter restrictive 
measures, yet this was offset by the Group’s strong growth in Asia.  

 
Mr. Reinold Geiger, Chairman and Chief Executive Officer of L’Occitane, said, “It is very encouraging 
to see the continued sales momentum during this critical quarter, despite the resumption of 

lockdown measures in some markets. This is a testament to the strength and resilience of our teams 
and of our brands.” 
 

“Over the past year, we focused on addressing loss areas and increasing the efficiency of our 
investments in order to drive sustainable growth and profitability. Today, we took an important step 
to accelerate the restructuring of our US store portfolio, enabling us to best position our US business 

for the future. At the same time, we are nearing the completion of the reorganisation at our 
headquarters. Despite the year-long pandemic and both major restructuring actions, we are 

confident that we will deliver better results than we initially targeted at the start of FY2021.” 
 

– End – 
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About L’Occitane International S.A. 
L’Occitane International S.A. is an international group that manufactures and retails beauty and 

well-being products that are rich in natural and organic ingredients. A global leader in the premium 
beauty market, the Group has more than 3,000 retail outlets, including over 1,500 owned stores, 
and is present in 90 countries. Through its six brands – L’OCCITANE en Provence, Melvita, Erborian, 

L’OCCITANE au Brésil, LimeLife by Alcone and ELEMIS – the Group offers new and extraordinary 
beauty experiences, using high quality products that respect nature, the environment and the 
people who surround it. 
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